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July 24, 2012 
 
 

2Q12 Earnings Release 
 
 

July 25, 2012 
 

Earnings Conference Call 
Time: 10:30 a.m. (Brazil) 

Dial-in number: 
+55 (11) 4688-6341 
Access code: Romi 

 
 

Earnings Conference Call in English 
Time: 12:00 noon (São Paulo) 

4:00 p.m. (London) 
  11:00 a.m. (NY) 
Dial-in numbers: 

US  +1 (888) 700 0802 
  Brazil  +55 (11) 4688 6341 
  Other  + 1 (786) 924 6977 

Access code: Romi 
 
 
Investor Relations Contact:  
Fabio B. Taiar  
Investor Relations Officer 
Phone: (19) 3455-9418 
dri@romi.com 
 

Juliana Mendes Calil 
I.R. Coordinator 
Phone: (19) 3455-9514 
jcalil@romi.com 

 
 
Website:  
www.romi.com 
 

Share price ( 06/30/2012) 
ROMI3 – R$ 6.00/share 
 
Market Capitalization (06/30/2012) 
R$ 448.5 million 
US$ 239.2 million 
 
Number of Shares (06/30/2012) 
Common: 74,757,547 
Total: 74,757,547 
 
Free Float = 49.3% 
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Net Operating Revenue 

The Company’s Net Operating Revenue for 2Q12 reached R$ 107.1 million, down 38.0% from 2Q11 and down 28.4% 
from 1Q12, the immediately prior quarter.  

For the first half of 2012, Net Operating Revenue reached R$ 256.8 million, down 17.6% from the same period of 2011. 

Since February 1, 2012, Romi has consolidated into its results the performance of B+W. Had we excluded the amounts 
attributed to it, the Company’s Net Operating Revenue for 2Q12 would have been R$ 100.7 million, 10.2% less than that 
obtained for 1Q12.  

The market’s current situation, with low investment levels, was the main factor that impacted the Company’s revenue, 
since the list prices of products manufactured by Romi have already increased in relation to the end of 2011.  

In the quarter, taking B+W’s revenue into account, Europe represented 59.3% of the revenue obtained in the foreign 
market. The entry of the Asian market into the portfolio is the result of revenue obtained by B+W in China. The United 
States’ share of Romi’s sales portfolio was diluted, accounting for 16.3%. Meanwhile, Latin America now accounts for 
23.9%.  

 

Using the same criterion, in 1H12, Europe accounted for 49.6% (62.8% in 1H11), the US, 11.9% (22.7% in 1H11), Latin 
America, 14.7% (14.5% in 1H11), and Asia, 23.8%, which was not in the Company’s sales portfolio in 2011, resulting 
from revenue obtained by B+W in China. 

Foreign Sales

Net Sale s (R$ million): 2Q11 1Q12 2Q12 Chg
2Q/2Q

1H11 1H12 Chg
1H/1H

Romi (with BW) 16.3 56.9 20.3 24.5% 33.0 77.2 133.9%

Romi (without BW) 16.3 19.3 13.9 -14.7% 33.0 33.2 0.5%

Net Sale s (em US $ million): 2Q11 1Q12 2Q12 Chg
2Q/2Q

1H11 1H12 Chg
1H/1H

Romi (with BW) 10.3 32.1 10.4 1.0% 20.2 41.5 105.0%

Romi (without BW) 10.3 10.9 7.1 -30.8% 20.2 17.8 -12.0%

Quarter Accumulated

 

 
  

Operating Performance 
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